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THE NEW FACE
OF MARKETING?

The emergence of virtual influencers, computer-generated characters
with social media profiles, is reshaping the marketing landscape. Brands are
increasingly leveraging these digital creations due to their unique appeal
and the complete control they offer over their personas. Unlike human
influencers, virtual influencers provide brands with consistent messaging,
appearance, and behavior, reducing the risk of controversies or mishaps.
Moreover, they are available 24/7 to interact with audiences, create content,
and promote products, unburdened by human limitations. Virtual influencers,
like Lil Miguela and Shudu Gram, are computer-generated characters with
social media profiles creating digital sensation. As technology advances,
these virtual personalities will become even more sophisticated and realistic,
further blurring the lines between the digital and physical worlds. The
integration of Al will enhance their ability to interact authentically and
responsively, paving the way for a new era of influencer marketing.



O3 [CONTENT | mementum

‘ L S
(™)
moementum
(crREATING YOUR DIGT

Tar wines) [ € d i a

MOMENTUM DIGEST
PUBLISHING

India :

Center Building
Kozhikode Bypass
Thondayad, Kozhikode
+919946 127 111
+91 9946 128 111

Doha - Qatar

Markaz Almana, 1st Floor
Najma, Doha - Qatar
+974 33658111

+974 33568111
info@momentummedia.in

0& \‘ - | * ¢ “
‘ ! y | b ‘v cELEBanY o | L2 =
' /WY ENDORSEMENTS: THE =

Chief Editor 4 E
Saif Valanchery ' RISE OF INFLUENCER - 4§
Editor I ““MARKETING |
Fatima Shiril ’

Hadia Hussain

Fathimath Noora AUTHENTICITY
Production Director SEI.I.S THE
MICRO-INFLUENCER

Design & L t
Ggﬁ)‘/%nSher?rzl (I\)/IUC ADVANTAGE
Irshad Ismail

0 8 QATAR'S FIRST MBBS

ADMISSION MEET
Jhaia At ami THE BOOK
INFLUENCE:

Creative team
Suhana Nazar

Ameena




THE RISE
OF INFLUENCER
MARKETING

Beyond Celebrity Endorsements: The Rise of Influencer Marketing

Influencer marketing has become a powerful tool for brands to connect with their target
audiences. By leveraging the reach and credibility of individuals with dedicated social
followings, companies can amplify their message and drive meaningful engagement.

The landscape of influencer marketing is constantly evolving. In 2024, we're seeing several
key trends:

MICRO AND NANO-INFLUENCERS:
Brands are increasingly partnering with influencers with smaller, more engaged audiences
to drive higher conversion rates.

SHORT-FORM VIDEO:
Platforms like TikTok and Instagram Reels are gaining traction, requiring brands to adapt
their content strategy.
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Al AND VIRTUAL INFLUENCERS:
These are becoming more sophisticated and offer unique opportunities for brand
engagement.

SUSTAINABILITY AND SOCIAL RESPONSIBILITY:
Consumers are increasingly drawn to brands that prioritize sustainability and social
causes, making these factors crucial in influencer partnerships.

DATA-DRIVEN STRATEGIES:
Leveraging data to identify the right influencers, measure campaign performance, and
refine strategies is becoming essential.

SOCIAL COMMERCE:
The integration of shopping directly within social platforms is streamlining the path to
purchase.

Fostering long-term partnerships with influencers is essential for building brand loyalty and
trust. By maintaining transparency and complying with relevant regulations, companies
can ensure sustainable growth in this dynamic digital marketplace.

Influencer marketing continues to be a powerful tool for brands in 2024. By adapting to the
latest trends, embracing authenticity, and focusing on building meaningful relationships
with influencers, companies can harness the power of this marketing channel to drive
engagement, build brand awareness, and ultimately, boost sales.
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Qatar's First
MBBS Admission Meet 2> °"F

Momentum Media initiated the event in collaboration with Education information and
Crossover Educational & Services, for Qatar's First MBBS Admission Meet for India and
Abroad at the Hyatt Regency Doha on July 5th. The event, featured European medical
university professors, including Dr. Igor Cemortan and Dr. Pavel Benov from USMF, Moldova.
Attendees had the unique opportunity to ask their questions directly and learn about
MBBS programs in Europe, specifically Moldova, following NMC regulations.
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NEW AND
EXPANDED

THE BOOK ‘INFLUENCE:
THE PSYCHOLOGY OF PERSUASION
BY ROBERT' CIALDINI

is a social psychology book that explains why people say yes, and how to influence others
ethically. Here are the six principles of influence Cialdini outlines in the book:

* New chapeer on the Uity Principle
© New insights for digital businesses

ROBERY p. CIALDINI, P D,

Reciprocity: People feel obligated to return favors.

Commitment and Consistency: People tend to follow through on commitments they've
made, especially public commitments.

Social Proof: People are more likely to do something if they see others doing it.

Liking: People are more likely to be persuaded by people they like.

Authority: People tend to obey figures of authority.

Scarcity: People want things more when they are scarce or unavailable.

Cialdini says these principles can be used for good or evil. You can use them to ethically
influence people or you can use them to manipulate them. The book also provides tips on
how to defend yourself against these persuasive tactics.
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Mistral Al and NVIDIA
Join Forces for
Powerful Al Model.

Tech companies Mistral Al and NVIDIA
have joined forces to develop a highly
sophisticated Al language model
called Mistral NeMo. This new tool has
the potential to revolutionize various
industries by enabling more advanced
applications like chatbots and transla-
tion services. Its reasoning, world
knowledge, and coding accuracy are
state-of-the-art in its size category
and is easy to use.
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Google Ditches
Cookie Plan

Google has scrapped its plan to phase out
third-party cookies in Chrome. After facing
pressure from advertisers and regulators,
the tech giant decided to keep cookies but
give users more control over their data. This
marks a major shift in Google's privacy
stance and could impact online adverti-
sing.
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